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Item B: Comprehensive List/Description of Records Management Tools in Place 
Outside of internal data integrations described in the response for continent data loads from internal 
systems of Banner (student to alumni) and Workday (fac/staff records), USF currently employs a number 
of methods and tools for the regular, systematic collection and validation of alumni data thus assuring 
the acquisition, retention and quality of this data.  Each of these methods and tools aid in the retention 
of alumni information and help to assure we have the most current information available on our alumni. 
Below is a list of the technology including recent investment that support this effort: 

● NCOA quarterly updates of alumni addresses via vendor file capturing any changes in mailing 
address reported to the USPS National Change of Address which are then loaded into 
Affinaquest alumni database 

● Daily reports from vendor PBI (Obituary Data) of any obituary mentioning a USF alum, used to 
code that alum as deceased and keep our alumni outreach and records clean and up to date 

● Alumni Update Us web page dedicated webpage used by alumni to self-report any updates of 
address, phone, email, employment which are then captured in the alumni database 

● USFconnect alumni email request page dedicated webpage used by alumni to request a USF 
email which requires email and requests phone, address and employment information which 
are then captured in the alumni database 

● LiveAlumni vendor subscription provides us with employment information and LinkedIn address 
for any alumni that puts USF as their alma mater in LinkedIn.  Used for one off searches and bulk 
uploads of Employer data. 

● Cvent event registration tool used to collect event registration information and email which is 
then loaded into alumni database 

● GiveCampus online giving tool which collects alumni donor information email, address, phone 
number which is then loaded into alumni database 

● Integration from the Banner student database that regularly rolls students to alumni in the 
alumni database and updates their degree and major information as well as athletics 
participation. 

● Staff Reported Cases within Affinaquest alumni database used internally by USF staff to report 
updates on email, phone, address, relationships and employment for alumni which are then 
captured in the database. 2500+ of such cases completed each year. 

● PeopleGrove/Network USF – alumni facing tool that alumni can self-select to join that collects 
biographical and interest information.  Phone numbers, emails, interests and non-USF education 
integrate with Affinaquest alumni database. 

● Accurint/Alumnifinder vendor subscription provides us with address, phone, DOB, DOD, email 
information. Used for one off searching and has been used for lost alumni address appends in 
the past. 

● First Destination Survey administered by Career Services that collects bio data and employment 
data from newly graduated alumni immediately post-graduation. This information is shared and 
loaded into the Affinaquest alumni database. 

● Experian – vendor subscription email cleaning tool provides email verification, cleaning and 
standardization 

● EMMA – email tool utilized by the university to manage bulk email communications and 
outreach to alumni, offers opt out and bounceback features which feed alumni communication 
preferences 

● Beaufort12 – recently acquired tool that is a connector between EMMA and Affinaquest alumni 
database to aid in tracking email outreach and will drive alumni communication preferences and 
updates 



Item C: Results from Brand Awareness Survey 
The survey resulted in over 300 pages of data from respondents. For the purpose of this issue 
response, the University of San Francisco has highlighted a few relevant findings from the 
survey, along with provided audience data points and response rates. 
 

 
 

 
 



 

 



 
 

 
 
 
 
 
 
 
 



Item D:  Timeline and Results of First Destination Survey 
 

 

 
 
 
 
 
 
 



 
Item E:  Current and Future State Illustration for Alumni Data in Data Warehouse 
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Future State 
 

 
 
 



 
Item F: Summary and Time for Spring 2023 Data Append and Survey 
The University of San Francisco is currently contracted with Grenzebach Glier and Associates 
(GG+A) to collect alumni data and perform an alumni survey. The Alumni data append will focus 
on collecting accurate email data from the living alumni for which the university does not have 
an active account. The data append began in February 2023 and will conclude in March 2023 
when GG&A will provide the institution with the results. 
 
Due to the institution's email provider EMMA, and their strict data governance rules due, in large 
part, to their being based out of the UK which has stricter data privacy laws than the United 
States, the institution will be required to provide an opt-in feature in order to communicate with 
their alumni once the data is recovered. According to strategy partner GG+A, an average 
response rate of 10-13% is expected based on performance at other institutions. 
 
The alumni survey will launch in April 2023 and will go to all living alumni with a contactable 
email address. The survey will focus on several main themes: 

○ Updated contact information, including employment and mailing address 
○ Affinity to the university 
○ Current engagement with the institution 
○ The impact of a USF education 
○ Areas of opportunity for future engagement 
○ Philanthropic Interest and Intent 
○ Stewardship and Recognition 
○ Communication Preferences 

 
The survey will be distributed by GG&A through Qualtrics and will not be anonymous as to allow 
proper tracking, coding, and follow-up. Once the survey is completed, GG&A will provide raw 
data as well as an analysis report at the conclusion of the survey, GG&A is contracted to 
provide strategic council and to advise in strategic planning based on the results. 
 
Timeline for Data Append and Survey Deployment: 
 

February 13, 2023 GG+A begins data appends services  

March 13, 2023  GG+A completes Data Appends services 

April 11, 2023 GG+A launches alumni survey 

April 26, 2023 GG+A closes alumni survey 

May 15, 2023 GG+A delivers alumni survey results 

May-June 2023 GG+A provides strategic counsel 

 


